
MODULE INTRODUCTION: READING 3



READING 3

General information:

Course name: Reading 3

 Code: ANH4 112

 Compulsory course

 Prerequisite: Students must complete ANH4032, ANH4 072.

Objectives:

-help students consolidate and practice essential reading skill which was learnt

from the previous course- Reading 2

-provide students with opportunities to practice reading and writing skills which

are equivalent to B1-B2 level- CEFR



OUTCOME STANDARDS

Knowledge: improve students’reading ability through different genres

of reading articles with intermediate-level of vocabulary and structure

Skills: Reinforce reading comprehension skills that was learnt from

the previous course ( skimming and scanning) and equip students with

essential skills ( inference) to understand the main idea of the text

Attitude and attendance: Student should have proper attitude and

actively participate in skill training activities in class as well as complete

all the tasks regarding to lesson preparation and homework.



This module helps learners gradually practice reading skills for

main ideas and readings for details. In addition to helping

students recognize the topic and purpose of the reading through

guessing skills.

The skill is evaluated at level 3-5 based on the 6-level Foreign

Language Proficiency Framework for Vietnam:

• students’ ability to scan quickly through long and complex text,

to locate useful details

• quickly identify the content of readings on a variety of specialist

topics, deciding whether it is worth reading more carefully.

• understanding long, complex instructions in his/her filed of

expertise by rereading difficult passages



CONTENT SUMMARY

• This two-credit module is designed to help second-year

students majoring in English language continue to strengthen

their skimming and scanning skills. In addition, students

improve vocabulary and other skills such as: analyzing the

structure of the reading, using prior knowledge to guess the

content of the article, using headings or titles, to determine

purpose/ content, etc.
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Contact info:
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Senior lecturer
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Mobile phone: 0905010172

mailto:tranthibichthuy@hoeit.edu.vn




1. FOCUS ON THE TOPIC

1. What kinds of people are the most likely to buy this

product: teenagers, parents with young children, or senior

citizens (age 65 or older)?

2. Imagine that you are writing an advertisement for this

product. Which three words best describe the product:

delicious, refreshing, powerful, nutritious, cool?



READING ONE: ADVERTISING ALL OVER THE WORLD

B: SHARE INFORMATION

1. Work in groups of four. Complete the chart with the names of products 

that you usually buy.

2. Discuss the questions with your group

1. Do you know any TV commercials or other advertisements for these products? If 

so, describe the advertisements.

2. Do advertisements sometimes convinces you to buy products? Explain.



VOCABULARY



VOCABULARY
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READING ONE: ADVERTISING ALL OVER THE WORLD

Work with a partner. Discuss problems that you think advertisers might 

have if they want to sell a product in different countries. List two or three 

problems in the space below. Share your list with the class.

Possible problems 

-

-

Now read a magazine article on global advertising. How many of the 

problems that your class discussed are mentioned in the article?
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READING ONE: ADVERTISING ALL OVER THE WORLD

Work with a partner. Discuss problems that you think advertisers might 

have if they want to sell a product in different countries. List two or three 

problems in the space below. Share your list with the class.

Possible problems:

Language/ Culture Barriers.

Consumer Behaviour and Preferences.

Now read a magazine article on global advertising. How many of the 

problems that your class discussed are mentioned in the article?
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READING ONE: ADVERTISING ALL OVER THE WORLD

Work with a partner to discuss different ways/factors that marketing 

reaches customers. Share your list with the class.
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READING ONE: ADVERTISING ALL OVER THE WORLD

Work with a partner to discuss different ways/factors that marketing 

reaches customers. Share your list with the class.
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READING ONE: ADVERTISING ALL OVER THE WORLD

Work with a partner to discuss different ways/factors that marketing 

reaches customers. Share your list with the class.
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READING ONE: ADVERTISING ALL OVER THE WORLD

Now read a magazine article on global advertising. How many of the 

problems that your class discussed are mentioned in the article?
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READING ONE:



READING FOR MAIN IDEAS

3
5



READ FOR DETAILS
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READ FOR DETAILS
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READ FOR DETAILS
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FURTHER PRACTICE

3
5

1. A common, shortened form of the word advertisement is ......................

A.Ad B .advert C.admonish D ad and advert

2. A ………………is a short phrase that is used in advertising promotions and/or 

commercials. “ Just do it!” is a famous example of this.

A.Announcer B. celebrity C. slogan D. Spam

3. A ……………..is an identifying symbol or statement that is used by companies in 

order to promote their companies and/or products.

A.Logo B. marketer C. media D. delivery

4. A ………………… is a short song or verse that is used in advertising campaigns 

and commercials.

A.Logo B. jingle C. epic D. passport



Read the following passage and CHOOSE the letter A, B, C, or D to indicate the correct answer to the 

following questions.

Advertising helps people recognize a particular brand, persuades them to try it, and tries to keep them loyal to it. 

Brand loyalty is perhaps the most important goal of consumer advertising. Whether they produce cars, canned foods 

or cosmetics, manufacturers want their customers to make repeated purchases. The quality of the product will 

encourage this, of course, but so, too, will affect advertising.

Advertising relies on the techniques of market research to identify potential users of a product. Are they homemakers 

or professional people? Are they young or old? Are they city dwellers or country dwellers? Such questions have a 

bearing on where and when ads should be played. By studying readership breakdowns for newspapers and 

magazines as well as television ratings and other statistics, an advertising agency can decide on the best way of 

reaching potential buyers. Detailed research and marketing expertise are essential today when advertising budgets 

can run into thousands of millions of dollars.

Advertising is a fast-paced, high-pressure industry. There is a constant need for creative ideas that will establish a 

personality for a product in the public's mind. Current developments in advertising increase the need for talented 

workers. In the past, the majority of advertising was aimed at the traditional white family - breadwinner father, non 

working mother, and two children. Research now reveals that only about 6 percent of American households fit this 

stereotype. Instead, society is fragmented into many groups, with working mothers, single people and older people on 

the rise. To be most successful, advertising must identify a particular segment and aim its message toward that 

group. Advertising is also making use of new technologies. Computer graphics are used to grab the attention 

of consumers and to help them see products in a new light. The use of computer graphics in a commercial for canned 

goods, for instance, gave a new image to the tin can.



1. What does the passage mainly discuss?

A. How to develop a successful advertising plan.

B. New techniques and technologies of market research

C. The central role of advertising in selling products.

D. The history of advertising in the United States.

2. The word “this” in the first paragraph refers to

A. repeatedly buying the same brand B. the most important goal

C. the quality of the product D. effective advertising

3. It can be inferred from the second paragraph that advertisers must

A. aim their message at homemakers and professional people

B. know about the people who will buy the product

C. place several ads in newspapers and magazines

D. encourage people to try new products

4. According to paragraph 2, market research includes

A. searching for talented workers B. hiring researchers with background in many fields

C. studying television ratings D. determining the price of a product



5. The author implies that the advertising industry requires

A. a college-educated workforce B. government regulation

C. innovative thinking D. millions of dollars

6.According to the passage, most advertising used to be directed at

A. working mothers with children B. older adults

C. unmarried people D. two-parent families with children

7. The word “fragmented” in the fourth paragraph is closet in meaning to

A. divided B. moved

C. forced D. collated

8. The following sentence can be added to the passage. Advertising is an essential part of the 

marketing process that can be tremendously influential in selling products. Where would it best fit 

in the passage?

A. [1] B. [2] C. [3] D. [4]



READING 2: Read the text and then discuss the questions with the class













Read the 

text



Circle the synonym for each boldfaced word











Making inferences




































































































































